The 3rd Annual

GloballBharmaceutical
VMedicalllVIeetings @tﬂmmﬁﬁ

WHERE PHARMACEUTICAL, BIOTECH, MEDICAL DEVICE, AND HEALTH CARE
SENIOR MEETING PROFESSIONALS CONVENE TO INNOVATE, EDUCATE, AND NETWORK

FEBRUARY 2015 « PHILADELPHIA, PA

SPONOSORSHIP AND
EXHIBITOR PROSPECTUS

WWW.GLOBALMEDICALMEETINGS.COM

y @MedMeeting #medmeetings




The 3rd Annual

GleballRharmaceutical

ViedicalllVIeetings @mmmﬁﬁ

Who We Are

The Summit is committed to bringing together senior global medical meeting executives to actively share information and work
together in order to better navigate the current regulatory environment, while managing and executing strategic and compliant
meetings and conventions around the world. Our team is excited to present a prestigious faculty of educators and sponsors,
who will deliver relevant and industry specific content. There will be a number of networking events that will offer attendees an

opportunity to meet and benchmark with their peers.

PREMIER LEVEL SPONSORSHIP OPPORTUNITIES AND VENDOR PRICING:

EXCLUSIVE
PLATINUM
SPONSOR

Keynote Session introduction or Moderator role
(All speaking opportunities are subject to final approval
from World Congress Producer)

Possible second speaking opportunity with or without
client(s) (panelist, moderator or session introduction
— All speaking opportunities are subject to final
approval from World Congress Producer)

Possible Chairperson role for one day
Content collaboration with World Congress Producer

Host your choice of hospitality events (i.e. breakfast,
lunch, coffee break, or cocktail reception) open to all
delegates — Includes signage, napkins with logos and
welcoming remarks.

Turn key 8’ x 20 exhibit space — Skirted tables,
chairs, and standard electric included

Up to 3 speaker passes and 10 complimentary
registration passes included ($39,000 in value)

10 Client passes included — Corporate, Third Party
or Association Planners only (must not already be
registered — Up to $5,000 in value)

Audience Development Campaign

Unlimited vouchers for half off the current registration
fee for prospects or clients (Corporate, Meeting
Management Company or Association Planners only)

Choice of Sponsorship Add-0n Options (branding items
found on the bottom of page 5 — Subject to availability)

Logo displayed on appropriate marketing
communication pieces

50 Word company overview in the brochure
Logo placement on the brochure cover

Assistance with Press Release Language Development
and Distribution

Reciprocal website links
1 Pre-conference email

One set of post-conference mailing list of conference
audience for post event follow up — This list is exclusive
of email addresses and will be provided in PDF format

WCR Wish List Program:
Up to 5 requests for facilitated introductions

PLEASE CALL 781.939.2419 OR VISIT WWW.GLOBALMEDICALMEETINGS.COM




EXCLUSIVE GOLD

Keynote Session introduction or Moderator role

Choice of Sponsorship Add-0On Options

SPONSOR (All speaking opportunities are subject to final approval (Branding items found on the bottom of page 5 —
from World Congress Producer) Subject to availability)
> Possible Chairperson role for one day Logo displayed on appropriate marketing
> Content collaboration with World Congress Producer communication Pieces
> Host your choice of hospitality events (i.e. breakfast, 50 Word company overview in the brochure
lunch, coffee break, or cocktail reception) open to all Logo placement on the brochure cover
delegates — Includes signage, napkins with logos and Assistance with press release language development
welcoming remarks. and distribution
> Tumnkey 8 x 20 exhibit space — Skirted tables, Reciprocal website links
chairs and standard electric included )
Un to 2 " a1 i 1 Pre-conference email
> 0 2 speaker passes + 8 free registration passes
($p30 OOOpin valuep) g P Utilize the World Congress post-conference attendee
K . mailing list for post-event follow-up (A waiver form
> 5 Client passes Included — Corporate, Meeting must be signed for authorized usage — List will arrive
Management Compay or Association Planners only by email in PDF format with contact details exclusive
(must not already be registered — Up to $2,500 in value) of email addresses and phone numbers
> Audience Development Campaign WCR Wish List Program: Up to 5 requests for
> Unlimited vouchers for half off the current registration facilitated introductions
fee for prospects or clients (Corporate, Meeting
Management Company or Association Planners only)
SILVER SPONSOR > Speaking opportunity (panelist, moderator or session Choice of Sponsorship Add-0On Options with price
introduction — all speaking opportunities are subject ranging from $1,000 - $3,000 (Branding items found
(MAXIMUM OF 3 to final approval from World Congress Producer) on the bottom of page 5 — Subject to availability)
SILVER SPONSORS) > Content collaboration with World Congress Producer Logo displayed on appropriate marketing
> Host breakfast or a coffee break open to all attendees. communication pieces
, 8" x 10’ Exhibit space — Skirted tables, chairs, and 50 Word company overview in the brochure
standard electric included Logo placement on the brochure cover
> Speaker pass and 5 complimentary registration passes Assistance with press release language development
($18,000 in value) and distribution
» 2 client passes included for Corporate, Meeting Reciprocal website links
Management Compay or Association Planners only Utilize the World Congress post-conference attendee
(must not already be registered — Up to $1,000 mailing list for post-event follow-up (A waiver form
in value) must be signed for authorized usage — List will arrive
> Audience Development Campaign by email in PDF format with contact details exclusive
> Unlimited vouchers for half off the current registration of email addresses and phone numbers
fee for prospects or clients (Corporate, Meeting WCR Wish List Program: Up to 3 requests for
Management Company or Association Planners only) facilitated introductions
EDUCATIONAL > Introduce a prominent session at the event — Logo displayed on appropriate marketing
UNDERWRITER (investment level will depend on your level of exposure communication pieces

PACKAGE 1 (INCLUDES °
EXHIBIT SPACE) >

PACKAGE 2 (NO EXHIBIT
SPACE INCLUDED)

— Keynote or break-out session)
Content Collaboration with World Congress producer

Speaker pass and 2 free registration passes included
($9,000 in value)

Audience Development Campaign

Unlimited vouchers for half off the current registration
fee for prospects or clients (Corporate, Meeting
Management Company or Association Planners only)
Optional: 8’ x 10’ Exhibit space —

Skirted tables, chairs, and standard electric included

50 Word company overview in the brochure
Logo placement on the brochure cover

Assistance with press release language development
and distribution

Reciprocal website links

Utilize the World Congress post-conference attendee
mailing list for post-event follow-up (A waiver form
must be signed for authorized usage — List will arrive
by email in PDF format with contact details exclusive
of email addresses and phone numbers

PLEASE CALL 781.939.2419 OR VISIT WWW.GLOBALMEDICALMEETINGS.COM




EDUCATIONAL >

Introduce a prominent session at the event

Logo placement on the brochure cover

(1 PASS INCLUDED)

Audience Development Campaign
Unlimited vouchers for half off the current registration

UNDERWRITER > Content Collaboration with World Congress producer > Assistance with press release language development
MEETING » Speaker pass and 5 free registration passes included and distribution
MANAGEMENT (6 conference passes total) > Reciprocal website links
COMPANY RATE > Audience Development Campaign > Utilize the World Congress post-conference attendee
» 8 x 10" Exhibit space — Skirted tables, chairs, and mailing list for post-event follow-up (A waiver form
standard electric included (pricing options above) must be signed for authorized usage — List will arrive
Loao displaved iat ket by email in PDF format with contact details exclusive
» H0%0 'SP ayg op appropriate marketing of email addresses and phone numbers
communication pieces
> 50 Word company overview in the brochure
EXHIBITOR PACKAGE - 8 x 10’ Exhibit space — Skirted tables, chairs and > Utilize the World Congress post-conference attendee
standard electric included Table, 2 chairs, electricity mailing list for post-event follow-up (A waiver form
PACKAGE 1 > Up to 4 free registration passes must be signed for authorized usage — List will arrive

by email in PDF format with contact details exclusive
of email addresses and phone numbers

Logo placement in the brochure

Assistance with press release language development
and distribution

PACKAGE 2 ’ ) .
(STANDARD EXHIBITOR fee for prospects or clients (Corporate, Meeting
PACKAGE - 2 PASSES Management Company or Association Planners only)
INCLUDED) > Logo displayed on appropriate marketing
communication Pieces
PACKAGE 3 > Logo placement in the brochure
(3 PASSES INCLUDED) . .
Assistance with press release language development
PACKAGE 4 and distribution
(4 PASSES INCLUDED) > Reciprocal website links
EXHIBITOR PACKAGE > 8 x10’ Exhibit_space — Skirted tableg, chairs, _and > Reciprocal website links
MEETING standard electric included Table, 2 chairs, electricity » Utilize the World Congress post-conference attendee
MANAGEMENT > b free registration passes mailing I|§t for post-even‘g follow-up (A we'llver.form'
. Audience Development Campaian must be signed for authorized usage — List will arrive
COMPANY RATE . P . baid . by email in PDF format with contact details exclusive
> Logo displayed on appropriate marketing of email addresses and phone numbers
(5 PASSES INCLUDED) communication Pieces

INVITATION-ONLY
DINNER

Day One or Day Two, invitation-only dinner for
10-15 targeted conference attendees (including
SpONSor prospects)

World Congress will do the following;
*Invite and confirm participants

* World Congress will send out invitations (designed
by sponsoring company) and will manage RSVP

* Catering/room fees/LCD projector and microphone
Opportunity to make host remarks
2 Free registration passes

8’ x 10’ Exhibit space — Skirted tables, chairs, and
standard electric included

Audience Development Campaign
50 Word company overview in the brochure

>

Unlimited vouchers for half off the current registration
fee for prospects or clients (Corporate, Meeting
Management Company or Association Planners only)

Logo Displayed on appropriate marketing
communication pieces

Logo placement on the brochure cover

Assistance with press release language development
and distribution

Reciprocal website links

Utilize the World Congress post-conference attendee
mailing list for post-event follow-up (A waiver form
must be signed for authorized usage — List will arrive
by email in PDF format with contact details exclusive
of email addresses and phone numbers

Wish List Program: up to 3 requests for facilitated introductions

*All Food and Beverage Will Be Ordered and Managed By World Congress

PLEASE CALL 781.939.2419 OR VISIT WWW.GLOBALMEDICALMEETINGS.COM A




OPENING NIGHT
OR COCKTAIL

RECEPTION ’

SPONSOR ’

Host the Opening Night Party on Day One or Official
Cocktail Reception on Day Two featuring Hor D’oeuvres

Potential featured drink and host remarks
2 Free registration passes

8’ x 10’ Exhibit space — Skirted tables, chairs, and
standard electric included

Audience Development Campaign

Unlimited vouchers for half off the current registration
fee for prospects or clients (Corporate, Meeting
Management Company or Association Planners only)
Logo Displayed on appropriate marketing
communication pieces

50 Word company overview in the brochure

Logo placement on the brochure cover

Assistance with press release language development
and distribution

Reciprocal website links

Utilize the World Congress post-conference attendee
mailing list for post-event follow-up (A waiver form
must be signed for authorized usage — List will arrive
by email in PDF format with contact details exclusive
of email addresses and phone numbers

Wish List Program: up to 3 requests for facilitated
introductions

*All Food and Beverage Will Be Ordered and Managed By World Congress

INVITATION-ONLY

Day One, invitation-only breakfast or lunch for

Audience Development Campaign

Speaker Lounge Sponsorship

Lanyards

Notepad and Pen Sponsorship

USB Memory Storage Devices

Cell Phone/Computer Charging Station Sponsorship
Information & Schedule Printing Station

Tote-Bag

Photo Booth Sponsorship

Portfolio Organizers

BREAKFAST / LUNCH 10-15 targeted conference attendees > Logo Displayed on appropriate marketing
(including sponsor Prospects) communication pieces
FOCUS GROUP World C il do the following:
> World Congress will do the following; > 50 Word company overview in the brochure
*  Invite and confirm participants > Logo placement on the brochure cover
* World Congress will send out |n_V|tat|ons (designed | Assistance with press release language development
by sponsoring company) and will manage RSVP and distribution
* Catering/room fees/LCD projector and microphone ,  Racinrocal website links
> Opportunity to make host remarks > Utilize the World Congress post-conference attendee
> 2 Free registration passes mailing list for post-event follow-up (A waiver form
, 8 x 10’ Exhibit space — Skirted tables, chairs, and must bg glgned for authorlzed usage — |._ISt will arrive
standard electric incuded of ol accresses and phone numbers.
> Unlimited vouchers for half off the current registration Wish List P U tp is for facilitated
fee for prospects or clients (Corporate, Meeting ’ inﬁo dulcstior:ggram p o 3 requests for facilitate
Management Company or Association Planners only)
*All Food and Beverage Will Be Ordered and Managed By World Congress
ASSOCIATE > 1 Free Registration Passes included > Logo placement in the brochure
SPONSORSHIP > Audience Development campaign > Reciprocal Website Links
> Unlimited vouchers for half off the current registration > Utilize the World Congress post-conference attendee
fee for prospects or clients (Corporate, Meeting mailing list for post-event follow-up (A waiver form
Management Company or Association Planners only) must be signed for authorized usage — List will arrive
» Logo displayed on appropriate marketing by emaﬂ in PDF format with contact details exclusive
communication pieces of email addresses and phone numbers
SPONSORSHIP Materials Distribution (at Registration, in Tote-Bag etc.)
_ World Congress Wish List Program
ADD-ONS Onsite Banner Advertising
Chair Drop During Session (must be an unsponsored session)
(PLEASE ASK Water Stations
FOR ADDITIONAL Hospitality Suite(s)
INFORMATION - ALL Wireless Internet Sponsor
OPTIONS ARE SUBJECT Tech Demo
TO AVAILABILITY) Hotel Room Drop

PLEASE CALL 781.

939.2419 OR VISIT WWW.GLOBALMEDICALMEETINGS.COM H




Companies and Associations Who Have Supported the

Global Pharmaceutical and Medical Meetings Summit™
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Previous Global Pharmaceutical and

Medical Meetings Summit™ Attendees Include:

AbbVie Inc  AIM Group Intl « AIM Travel  Aimia  American Express Meetings & Events * ArcheMedX ¢ Ashfield Meetings and
Events » Association Headquarters ¢ Banu Event Solutions & Training ® Bondurant Consulting e CommGeniX ¢ Compliant Venues Ltd
Convention Industry Council ® Covidien Surgical Solutions ¢ Daiichi Sankyo Pharmaceuticals * DePuy Synthes
DOC Events * Drum Meeting Planning & Events Consultants ¢ Eisai * Elite Meetings International  Endo Pharmaceuticals
Executive Meeting Mgmt Inc * GCO Global Conference Organisers ¢ Global Access Meetings ¢ Global Conference Organisers
Grass Roots Switzerland AG » Gray Consultng Intl Meetings & Incentives ® HelmsBriscoe © INC Research « Johnson & Johnson
JPDL Intl * LaClare Grp * M & | » Maritz Meetings & Incentives  Maritz Travel * Maxvantage * Maxx Meetings LLC « MClI
McVeigh Assoc Ltd e MD Events ¢ Medals LLC * MedImmune ¢ Medtronic « Meeting 1Q « Meeting Professionals International
Meetings & Events Intl » Meetings & Incentives ® Meetings Analytics ® Meetings Mastery « Merck * Merck & Co
Merck Sharp & Dohme Inc  MSFC * Novartis Pharmaceuticals ® On Site Travel Directors « PMC 2 * Rx Worldwide Meetings Inc
Shire Pharmaceuticals ¢ Somnus Therapeutics © Stockton & Partners Meetings & Events * StoneHouse Meetings & Events LLC
Stryker Spine © Travel & Meetings Consulting * Universal WorldEvents ¢ University of California San Francisco
US HealthConnect Inc * WellPoint * Your Corporate Source Inc ® And More!

Hear What Last Year’'s Attendees and Sponsors Had to Say:

“The Global Medical Meetings Summit™ has done it again. “An intimate conference with a high level of speakers and
It's refreshing to always walk away with something new, attendees allowing ample time for questions and getting to
whether it be an industry connection, inventive ways to know your peers.”
improve meeting design or further insight into international — Judith R. Johnson, CMP, President, CEOQ,
regulations, reporting and of course Open Payments!” Rx Worldwide Meetings, Inc.
— Hara C. Hawthorne, Manager, Meeting Planning, “The quality of planner was excellent and | look forward to our
Commercial Operations, Eisai Inc. participation next year.”
— Howard Munves, Regional Sales Executive,
“This was definitely one of my favorite events! Monterey County Convention & Visitors Bureau
The intimate nature of the event really makes it so you “The education and speakers were superior, attendees were
can meet a lot of people and form some really great high level and the boutique atmosphere made for a productive
connections. | look forward to continuing our involvement.” and enjoyable conference.”
— Julie Haddix, Manager, Enterprise Marketing, Cvent, Inc. — Taya Paige, Vice President Sales, ACCESS Destination Services
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The 3rd Annual

GleoballBRhanmaceutical
MedicalllVIieetings @mmmﬁﬁ

WHERE PHARMACEUTICAL, BIOTECH, MEDICAL DEVICE, AND HEALTH CARE
SENIOR MEETING PROFESSIONALS CONVENE TO INNOVATE, EDUCATE, AND NETWORK

WORLD CLASS TARGETED PROGRAM CONTENT ON:

—The Life Sciences and Health Care Markets

— Health Care Certification for Meeting Professionals

— Health Care Regulations and the Trends and Impact
on your Meetings

— The Globalization of SMM Programs

— Spend Tracking and Data Reporting for Global Compliance
and Efficiencies

— Planning in Emerging Markets

— Meeting Design

— Global Meeting Risk Mitigation and Management

— Medical Meetings in the Digital Age

— Ethics in Medical Meetings

— Meeting Measurement

LET US MAKE YOUR WISH LIST COME TRUE

The World Congress Wish List Program connects sponsors to the prospects and clients they want to meet.
Sponsoring companies simply provide us a list of potential attendees with whom they would like to
network with during the event, and our professional staff sets appointments to help maximize their

conference experience.

Enhance your company’s visibility and impact at
The 3rd Annual GI(_)IT)MaI Pharmaceutical and Medical — Christopher M. Karassik
Meetings Summit™. Make a lasting impact on the i K 7N Manager, Business Development
. . . . S Irect: - -
meetings community with one of our sponsorship ' Lol ) chris.karassik@worldcongress.com
and branding opportunities. Choose from one of our (G
creative interactive branding programs or contact Chris ~~=~ et G B A 01301
i i Main Office: 781-939-2400
Karassik and let our team custom des!gn % approgch www.worldcongress.com Dai:'r;ct Flgf 781-939-2673
that meets your goals. We are committed to keeping
the planner to supplier ratio at 50% allowing you to B OSTON . N E W Y O R K

have quality interactions with leading thought leaders.

PLEASE CALL 781.939.2419 OR VISIT WWW.GLOBALMEDICALMEETINGS.COM




