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Agenda-At-A-Glance

March 13, 2013
7:30 am  – 8:30 am Registration and Welcome Coffee

Pre-Congress Workshops (Choose 1 of 2)

8:30 am – 11:30 am 
Workshop A: Strategies on How to Operate Within the  

Private and Public Exchanges
Workshop B: Using Social Media to Increase Medicare Marketing  

and Optimize Enrollment Strategies

Lunch on Your Own

12:00 pm – 1:00 pm Registration and Welcome Coffee

1:00 pm – 4:00 pm Workshop C: Tools And Techniques Required to  
Move Towards Defined Contribution 

Workshop D: Best Practices Increasing Consumer Engagement  
Through Wellness and Behavioral  Modification

Invitation Dinners: If you are Interested in Sponsoring a Dinner Please Contact Peter Bowes at peter.bowes@worldcongress.com or 781-939-2619 

March 14, 2013
7:00 am – 8:00 am Registration and Welcome Coffee in the Executive Networking Lounge

8:00 am – 8:15 am Chairperson’s Welcome and Opening Remarks

8:15 am – 9:15 am Congress Opening Keynote Address: Health Reform 

9:15 am – 10:00 am Networking and Refreshment Break in the Executive Networking Lounge

Health Plan Innovation Medicare Marketing Ancillary and Voluntary Benefits

10:00 am – 11:00 am Accelerating the Business Plan to Launch Health 
Plans into Today’s CONSUMERIST World

Increasing Member Acquisition HEALTH REFORM: What Market 
Opportunities Are Being Created for 

Expanding Ancillary Benefits?

11:00 am – 12:00 pm Creating a Consumer Culture from the Inside Out: 
Aligning and Organizing to Meet Consumer Needs

PANEL DISCUSSION: How to 
better Understand Today’s 65+ 

Marketplace

HEALTH EXCHANGES: What Will be the Role 
of Specialty Benefits?

12:00 pm – 1:15 pm Luncheon in the Executive Networking Lounge

1:15 pm – 2:15 pm Understanding and Engaging the Future Consumer: 
Key Learnings from a Google Consumer Expert

PANEL DISCUSSION: Launching 
Marketing and Communication 
Strategies Based on the Star 
Ratings and Obtaining 5 STARS

HEALTH REFORM: What Market 
Opportunities Are Being Created for 

Expanding Ancillary Benefits?

Market Insights  (Choose 1 of 3)

2:15 pm – 3:00 pm Market Insight TBD Market Insight TBD Market Insight TBD

3:00 pm – 3:45 pm Networking and Refreshment Break in the Executive Networking Lounge

3:45 pm – 4:45 pm Wellness Initiatives for Motivating Members and 
Achieving Total Cost Management 

Panel Discussion: Using Social 
Media in Medicare Marketing  

CASE STUDY: Employer Perspective on 
What They Are Looking For

4:45 pm – 5:45 pm Employer Insight Panel: How We Plan to Move 
Forward With Health Reform 

Understanding Your Competition 
as A Result of the Latest Market 

Consolidation

CASE STUDY: Leveraging Your Product 
Offerings to Increase Market Share 

5:45 pm – 7:30 pm Networking Cocktail Reception in the Executive Networking Lounge 

March 15, 2013
7:00 am – 8:00 am Registration and Welcome Coffee in the Executive Networking Lounge

Innovation Forums for HPI (Choose 1 of 2) Medicare Marketing Ancillary and Voluntary Benefits

8:15 am – 9:00 am  Business Innovations: 
Developing the New Lines 
of Business to Generate 

Additional Revenue

CASE STUDY: Utilizing the 
Right Tools to Increase 

Member Learning

Building a Relationship to Create 
Member Loyalty for Medicare 

Patients 

CONSUMER ENGAGEMENT: Creating an 
Environment Making the Consumer the 

Quarter Back of Their Health 

9:00 am – 9:45 am Session TBA  What Are Our Retail 
Options? Exploring 

Personalized Plans for 
the Newly Insured

Case Study: Utilizing the Aging-In 
Process  

PANEL DISCUSSION: Brokers: How Will 
Their Existing Role be Impacted?

9:45 am – 10:30 am Networking and Refreshment Break in the Executive Networking Lounge 

10:30 am  – 11:15 am  Calculating the Financial Implications and ROI 
Generated by Consumer Engagement 

Roundtables See website for a  
full listing of topics. 

Roundtables See website for a  
full listing of topics. 

5 Minute Transition 

11:20 am – 12:00 pm Congress Closing Keynote: Out of Industry Perspective




